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This audience report details print and digital
distribution for RV PRO, based on industry-
specific viewership. This report is produced
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recipient, renewable every two years.
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*In addition to the above digital numbers, 4,609 individuals received both the print and digital copies but are counted only once, as
part of the print totals. These recipients meet publishers audience criteria.
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BONUS DISTRIBUTION
2,171

Digital Promotional Copies

TOTAL DISTRIBUTION

15,068




At A Glance: 6 Month Magazine Distribution
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Year Preview.
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Representative Magazine Audience Demographics

Areas of Business Activities

RV Dealership 34.1%
RV Parts/Accessories Retailer 40.7%
RV Service/Repair Shop 46.7%
RV Rentals 10.2%
RV Rolling Stock Manufacturer 4.9%

RV Parts/Accessories Manufacturer 10.8%

RV Parts/Accessories Distributor/Supplier 14.2%

RV Storage Facility 11.2%
RV Resort or Developer 5.2%
Manufacturer’s Representative 7-2%
Consultant 6.8%
Financial/lnsurance Institution 3.3%
Business Services 4.3%
Advertising/PR Agency 2.6%

RV Trade Association

Trailer Dealer (Not RV)
Trailer Manufacturer (Not RV)

Related Industry

* Total equals more than 100% because readers check all of the categories that apply.
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