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BURNABY, B.C. –It has never been easier to buy (or sell) a solar 
power source for motor homes and RVs. Now, more than ever, 
RV dealers can make a bundle helping their clients cut the cord 
on electrical hook-ups and generators.Samlex America Inc., which is already well-known in the 

industry for its RV power products, is looking to help put solar 
units on recreational vehicles throughout North America. And, 
while the company offers all–in-one Solar Charging Kits for do-
it-yourselfers, it’s making a major push to aid dealers looking to 
sell and install customer-configured solar systems on new units. 

Samlex Sales Manager Will Tomkinson acknowledges that the 
idea of taking sunshine and converting it to run appliances or 
recharge batteries can be pretty daunting at first. 

“For the sales people on the floor, the general manager, or 
the parts manager, it’s easy to get confused with watts and amp 
hours – it can be a barrier to bringing up solar in a conversation,” 
Tomkinson says.   “To build confidence in the dealership staff, 
and for buyers to feel comfortable, choosing a solar system needs 
to be simple.”

Samlex recognizes that the best time to sell such an installed 
system is when the buyer is committing to a new – or used – unit, 
and is looking at other upgrades, whether it’s satellite television 
or a long-term warranty contract. “To simplify the selling process for both sides, Samlex has 

launched the Dealer Success Program, including a sales binder 
that dealership staff can use to lead a customer-centered conversa-
tion,” says Tomkinson. “The binder helps the customer identify 
their power needs – with images –and puts them in a category 
based on usage.  
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2 PAGE ARTICLE:
Your article will be approximately 1,200 
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logo. The piece also includes a 1/2-page ad 
(Horizontal) to end the editorial story.
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full page ad to end the editorial story.
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